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- Understand and analyze any document dealing with the fields of study.
- Develop critical thinking skills related to analysis and decision-making.
- Develop written skills in business contexts .
- Acquire a high level of knowledge of business concepts by using correct vocabulary and
phrases for their specific tasks.
- Develop greater verbal fluency for face-to-face business situations.
Lglbll dacull d,lall
Students must have successfully completed the lessons of S1, S2, S3 and S4. They should have
developed a strong understanding of the basic concepts related to their fields of expertise, namely;

Business, Economics, Management, and Finance as well as improved their verbal communication

skills.

Balll Ggiza
— Business Environment
— Principles of ManagerialAccounting
— Leadership and Professional Development
— Management Skills
— Project Management

— Human Resources Management
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Information Technology Management
Management Control
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lan Mackenzie. (2010). English for Business Studies: A Course for Business Studies and

Economic Studies. Cambridge University Press, 3" Edition.

J. Schofied and A. Osborn. (2011). Collins English for Business: Speaking. Harper Collins

Publishers.
Simon Sweeney. (2019). English for Business Communication. Cambridge University Press.
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planification. Editions L'Harmattan.

- Melyon, G. (2004). Comptabilité analytique: principes, coits réels constatés, coits
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Pearson Education France.
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- Understand and analyze any document dealing with the fields of study.
- Develop critical thinking skills related to analysis and decision-making.
- Develop written skills in business contexts.
- Acquire a high level of knowledge of business concepts by using correct vocabulary and

phrases for their specific tasks.

- Develop greater verbal fluency for face-to-face business situations.

(Lglboll daiull coylall

Students must have successfully completed the lessons of S1, S2, S3 and S4. They
should have developed a strong understanding of the basic concepts related to their fields of
expertise, namely, Economics, Trade, Accounting, Management, and Finance as well as
improved their verbal communication skills.

3ol | (s gizee

Strategic Management
Budget Management
Supply Chain Management
Production Management
Total Quality Management

Business Letters

(%100) s @l 2‘6..5..5.&.” ?4.5..!)19

2025-2024 : deaaledl dedl Jles¥1 8oL, 1 uilatd!l ¢lgie W8y 7 Lie giold 2asle iduwsll



s
A. Littlejohn. (2008). Professional English Company to Company: A Task-based Approach to
business emails, letters, and faxes. Cambridge University Press, 4% Edition.
Bill Mascull. (2010). Business Vocabulary in Use: Advanced. Cambridge University Press, 2nd
Edition.

D. Baker and R. Clark. (2011). Oxford English for Careers: Finance. Oxford University Press.

D. Cotton, D. Falvey, and S. Kent. (2011). Market Leader: Upper Intermediate. Pearson

Longman, Third Edition.

Eddie McLaney. (2009). Business Finance: Theory and Practice. Pearson Education Ltd, gh

Edition.
lan Mackenzie. (2008). English for the Financial Sector. Cambridge University Press.

lan Mackenzie. (2010). English for Business Studies: A Course for Business Studies and

Economic Studies. Cambridge University Press, 3" Edition.

J. Schofied and A. Osborn. (2011). Collins English for Business: Speaking. Harper Collins

Publishers.
Julie Pratten. (2009). Absolute Financial English. Delta Publishing

Robert C. Appleby. (1994), Modern Business Administration, Financial Times Management.

6th Edition.

Simon Sweeney. (2019). English for Business Communication. Cambridge University Press,

Second Edition.

Simon Sweeny. (2002). Professional English: Management. Pearson Longman.

2025-2024 : deaaledl dedl Jles¥1 8oL, 1 uilatd!l ¢lgie W8y 7 Lie giold 2asle iduwsll



