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4. B.Wrenn, R.Stevens &D.Louden(2002), Marketing research: Text and cases, Haworth Press
Inc, New York,US
5. JL.Giannelloni & E.Vernette(2012), Etudes de marché, Vuibert, 3é edition, Paris, France.
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PEARSON, 2018.
2. Christopher LOVELOCK , Jochen WIRTZ , Denis LAPERT, MARKETING DES SERVICES ,
PEARSON, 2014
S Sl (Aadas (adsg (amilinl J3us) cliasl Gigud (@l ado Glall des 3
2009 «ass9all 5 ail] dralal
2016 ¢ a39ally ydddd malid! sl ¢ iladaty cloasd) Bagud caelud) (5 .4

2025 - 2024 : dnelal ! Ggud o bl G gie EEERY CLJ.A é..l.galﬁ Aol il



YN ES FIPWROA

Al s palasdl Busg

51 Bsgudd! : 5L

SRRV |

2:Jalall

PATSA{JF TRVY

Calien 108 g @80l Brguddl Silian e 3485 Sy Cyaty oof Balll i dawlys aay Ul e Ay
Lol Lsgudl] Slellaall o etll 859,00 e ST pa  Jlell 1da § delall 2 yall AlaaYl
Lot 9 8]l Gagudlly

Lollall Adiud ! el
2 91 Grgaddl liolaad

salll (s gizme

(Jlas¥ly claglall Lo g iSa Azl Al cpaiall) Claglall Lo loaSal U5t Je¥1 9l
(lgall saase Gigudly @8l Broudll (paibasll agall) 8l Gigudl Jsae GLI g2l
3,01 Baguddl Lzl L yol

oY) pe Ldigudll igedly Sloglall allas sl I ezl

3,0l gl pualied! gzl

oA el Gaudl (pull) gl mill e A sdeiSily Aedll Lasbugll a3l peslud! Hgxd
(oWl Jdudl clleall oo,

sl @il uelic 3L) agwdll mill (e duaslesilly Aued)ll Laslusll Al maladl gzl
(o AT

Wyaally Gsudll o SEO) L)l Lilugll wlsid alusiwly Lmgudl Loyl clidl gzl
(s pdll Brsudll « £lein¥l Jiolstll B8t pe Gogwdll (E-Mailing e o)l o UdleY)

2ad 1 3Ll ool ppenmmts pasds palidl ygl

Jlaclly (%660) peyald amll 0390 8oL Jns (eling Sl olontl + satuws el sl dsslo
CZEWT

saz |yl

1. Charlesworth Alan, Absolute Essentials of Digital Marketing (Absolute Essentials of

Business and Economics) 1st Edition, Routledge, 2020
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. Claire Gallic et Rémy Marrone (2020), Le Grand Livre du Marketing Digital, Dunod, Paris.
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Traditional to Digital. Hoboken (New Jersey): John Wiley & Sons.

. Stokes Rob, E marketing: The Essential Guide to Digital Marketing (6th Edition), Quirk
paperback, 2016.

. Dave Chaffey, Fiona Ellis Chadwick, Digital Marketing Strategy, Implementation and

practice, Sixth edition, pearson, 2016.
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,(3) éme Edition, Dunod, Paris- France

SNl dega s cnldaall il «(2021) el s Jllgum 2
. ESCOFIER. B & PAGES. J.( 2008),"Analyses factorielles simples et multiples Objectifs,
méthodes et interprétation”, 4éme édition, Dunod, Paris- France.
. CROUTSHE. J.J.( 2000),"Pratique de I'analyse des données en marketing et gestion", Aska,
Paris- France.
. MIREILLE Bardos(2001), Analyse discriminante: Application au risque et scoring financier,
éditions Dunod, Paris - France.
. MICHEL Jambu(1999), Méthodes de base de I'analyse des données, 1ére édition, éditions
Eyrolles, paris- France.
. CHARLES M. Judd et autres(2010), Analyse des données: Une approche par comparaison
de modéles, 1re édition, éditions DeBoeck, paris - France.
. MICHAEL Huberman(2003), MATTHEW B. Miles, Analyse des données qualitatives, 2éme

édition, éditions DeBoeck, Paris - France.
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9. Understand and analyse any document dealing with the fields of study.
10. Develop critical thinking skills related to analysis and decision making.
11. Develop written skills in business contexts.
12. Acquire a high level of knowledge of business concepts by using correct vocabulray and
phrases for their specific tasks.

13. Develop greater verbal fluency for face-to-face business situations.

Lglall dacudl blall
Students must have successfully completed the lessons of S1, S2, and S4. They should have
developed a strong understanding of the basic concepts related to their fields of expertise, namely,
Economics, Trade, Accounting, Management, and Finance as well as improved their verbal

communication skills.
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Marketing and Market Orientation ~EJUJ! yozll
(1) Marketing Mix a3l 31 9L
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Customer behavior alud! g2l
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A Simon Sweeney (2019). English for Business Communication. Cambridge University Press,
Second Edition.
2 lan Mackenzie (2010). English for Business Studies: A Course for Business Studies and
Economic Studies. Cambridge University Press, 3rd Edition.
3 Unknown (2005). Intelligent Business Course book: Intermediate Business English. Pearson
Longman.
4 lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.
5 Business English pods
.6 J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper Collins
Publishers.
7 A. Littlejohn (2008). Professional English Company to Company: A Task-based Approach to
business emails, letters, and faxes. Cambridge University Press, 4th Edition.

.8 Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University Press,
2nd Edition.

.9 Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.

10 Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.

Pearson Education Limited. Second Edition, 2002.

1 lan Mackenzie (2002). Financial English. Christopher Wenger publishing.

Handouts with texts and exercises to do.
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1. Philip Kotler, Marketing Management, Pearson, 2009
2. Jacques LENDREVIE et Denis LINDON (2013), "Mercator”, 7° éd., Editions Dalloz,Paris
3. Jean-Jacques Lambin, Chantal de Moerloose, « Marketing Stratégique et Opérationnel

»,7emeédition, Dunod, 2008, Paris, France.
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4. B.Wrenn, R.Stevens &D.Louden(2002), Marketing research: Text and cases, Haworth Press
Inc, New York,US
5. JL.Giannelloni & E.Vernette(2012), Etudes de marché, Vuibert, 3é edition, Paris, France.

6. AJolibert & Ph.Jourdan (2011), Marketing Research, 1ére édition, Dunod, Paris, France.
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1. Colin Gilligan and Richard M. S. Wilson, Strategic marketing planning, Butterworth-
Heinemann, 2009.

2. Subhash C. Jain, Marketing Planning & Strategy, South-Western Pub; 6th edition(2000)

3. Drummond, Graeme , John Ensor & Ruth Ashford (2008), Strategic marketing: planning
and control. taylor & francis; 3rd edition.

4. Alexander Chernev, Strategic Marketing Management, Cerebellum Press, USA , 8th Edition
(2014)
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1. Charles B. Craver, The Art of Negotiation in the Business World, Carolina Academic Press;
2nd edition (2020)
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Group Publishing.
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- Understand and analyse any document dealing with the fields of study.
- Develop critical thinking skills related to analysis and decision making.
- Develop written skills in business contexts.
- Acquire a high level of knowledge of business concepts by using correct vocabulray and
phrases for their specific tasks.

- Develop greater verbal fluency for face-to-face business situations.

Lglbll daiwll Bylall
Students must have successfully completed the lessons of S1, S2, S4 and S5. They should have
developed a strong understanding of the basic concepts related to their fields of expertise, namely,
Economics, Trade, Accounting, Management, and Finance as well as improved their verbal

communication skills.
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A Simon Sweeney (2019). English for Business Communication. Cambridge University Press,
Second Edition.
2 lan Mackenzie (2010). English for Business Studies: A Course for Business Studies and
Economic Studies. Cambridge University Press, 3rd Edition.
3 Unknown (2005). Intelligent Business Course book: Intermediate Business English. Pearson
Longman.
A4 lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.
5 Business English pods
.6 J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper Collins
Publishers.
.7 A. Littlejohn (2008). Professional English Company to Company: A Task-based Approach to
business emails, letters, and faxes. Cambridge University Press, 4th Edition.
.8 Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University Press,
2nd Edition.
9 Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.
10 Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.
Pearson Education Limited. Second Edition, 2002.
1 lan Mackenzie (2002). Financial English. Christopher Wenger publishing.

Handouts with texts and exercises to do.
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