
  Syllabus المادة�التعليمية�دليل

  لغة�انجل��ية��: اسم�المادة

  الميدان
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  التعرف�ع���المادة�التعليمية
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  وصف�المادة�التعليمية

  

 المك�سبات

prerequisite  

Before designing a syllabus, the teacher should find out students’ needs and 

interests, starting from checking their level in English. All the lessons of 1st and 

2nd year are introductory lessons that acquaint students with Business English 

vocabulary. It is important that students develop understanding of the basic 

concepts related to their fields of expertise, namely, Economics, Trade, 

Accounting, Management, and Finance. For further achievements, extensive 

readings will be given as assignments at the end of each unit. 

  
  

ال�دف�العام�للمادة�

  التعليمية

  
General Aim   

Only the central theme of the course is suggested, the teacher is free to choose the 

content of the texts to be given to students. Texts should be between 200 and 400 

words long. Hence, each unit needs to be dealt with over 2 sessions with 45 minutes 

devoted to content and 45 minutes to language and grammar structures. It is worth 

noting that teachers should choose content that adds real value for the students so 

that they connect previously acquired concepts in Arabic. Most of the selected unit 

topics have been taken from the bibliography shared at the end of the document. 

  The course is designed for students of the Faculty of Economics, Commerce and 



أ�داف�التعلم�

الم�ارات�المراد�(

  )الوصول�إل��ا

SpecificAims 

Management Sciences. This course is an introductory course that aims to acquaint 

students with the business world and vocabulary. During the course, students will be 

taught the correct vocabulary and grammar structures for specific ask.  The course 

contains activities that simulate real life situations that students will be facing in the 

future. The course intends to develop students’ confidence and fluency in using 

English in specific contexts. The course is made up of 2 semesters with 12 seminars, 

each seminaris 1h30. 

 محتوى�المادة�التعليمية

  Socializing (Greetings,  Introductions and goodbyes)  المحور��ول 

  Numbers, time, and time expressions  الثا�يالمحور�

  Forms of money  المحور�الثالث

  Work and jobs  المحور�الرا�ع

  Talking about leisure and hobbies at the workplace  المحور�ا��امس

  Introduction to Economics (Début du Semestre 2)  المحور�السادس

  Introduction to Commerce and Trade  المحور�السا�ع

  Introduction to Finance  المحور�الثامن

  Introduction to Management  المحور�التاسع

  Introduction to Accounting  المحور�العاشر

المحور�ا��ادي�

  عشر
Introduction to Marketing 

التقييم��طر�قة  
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   المصادر�والمراجع    

  :المرجع��سا����المو����بھ�

 دار�ال�شر�و�السنة المؤلف عنوان�المرجع

English for business 
studies, a course for 
business studies and 
economics student’s Book 

Ian Mackenzie   Cambridge university press, third edition, 2010 

  ): إن�وجدت(مراجع�الدعم��ضافية�

1. Evan Frando&Sean Mahoney (2011).English for accounting, Oxford University Press. 

2. Ian Mackenzie (2002). Financial English. Christopher Wenger Publishing.  

3. Simon Sweeney (2002). Test your Professional English- Management. Pearson Education 

Limited. Second Edition. 

4. Bill Mascull (2006). Business Vocabulary in Use - Elementary. Cambridge University Press. 

5. Business English pods 

6. Handouts with texts and exercises to do. 

 

  التوز�ع�الزم���المرتقب�ل��نامج�المادة�    

حاضرةالممحتوى� �سبوع  المك�سبات�اللغو�ة 

  �ول ��سبوع�

 Warm-up: Greetings 
 Introduceoneself to peers 

and/ or colleagues 
 Introducesomeone 

Asking for names and phone numbers 
•Wh-questions with to be 
•Yes/no questions 
•Possessive adjectives and subject pronouns 

  �سبوع��الثا�ي

 Exchange personal 
information 

 Small talk (sample 
situations) 

•Capitalization and Punctuation 
 

   Business meetings  �سبوع��الثالث

  �سبوع��الرا�ع

As most people working in 
Accounting, finance, banking, 
commerce, etc. spend a lot of 
time dealingwithnumbers, itis 
important to train students 
practice in the foreignlanguage 
1.Largenumbers 
2.Decimals, percentages and 
fractions 

Students look at the present simple to talk 
about habits and routines. 

 Ordinal numbers .3  �سبوع��ا��امس
4. Numbers and money 

 
Time expressions within, on, at. 

  �سبوع��السادس
1. Identifydifferent types of 
money 
2. Discusspersonal finances 

 Demonstratives: this, that, these, 
those 

•Simple past (negative and questions) 

 Describingcareers.1  �سبوع��السا�ع
2.Jobs’ description 

 Personalqualities 



 Placement of adjectives 

 Duties and responsibilities  �سبوع��الثامن
 A, an with jobs 
Use of “responsible for” and “in charge 
of” 

 Talking about leisure and  �سبوع��التاسع
hobbies at the workplace 

 Adverbs of frequency 
 Modals: ability/ pastability/requests 

  �سبوع��العاشر
Discussion on how hobbies 
cankeep an 
employeesmotivatedatwork 

Matchingpersonalqualitieswithabilities 

بداية�(�سبوع��ا��ادي�عشر

  )السدا����الثا�ي

 
1. Basic economicterms 

2. The Business Cycle 

 Linkingwords (contrast, addition, 

example) 

 The differentsectors of economy  Word combinations  �سبوع��الثا�ي�عشر

  �سبوع��الثالث�عشر
1. The nature of Commerce 

2. Brands and branding 

 Comparatives and superlatives 

 Words and expressions for trade 

 Retail and Wholesaletrade .3  �سبوع��الرا�ع�عشر
4. International Trade 

 Adam Smith’s Invisible Hand 

 Future with “will” and “going to” 

  �سبوع��ا��امس�عشر
1. Types of businesses 

2. Stocks and shares 

 Presentcontinuous 

 Present simple or presentcontinuous 

  عشر��سبوع��السادس
3. Banking (Central, 

commercial,…) 

 

  عشر��سبوع��السا�ع
1. Defining Management 

2. Characteristics of Managers 

 Jobs titles 

 

  عشر��سبوع��الثامن

3. Theories of Management 

(Adam Smith; Taylorism –

Scientific Management ; Fayol 

–AdministrativeManagement; 

Weber – Bureaucratictheory; 

Lousberg – Project 

Management; Systems 

Management Theory-…) 

 Adjectives endingwith –ing and –ed 

 

 TheoryX ,Theory Y, and Z  Order of adjectivesafterbe and  عشر��سبوع��التاسع
beforenouns 

  �سبوع��العشرون
1. Bookkeeping 

2. Accounting 

 Conjunctions (but, though, and, 

however) 

  �سبوع��ا��ادي�و�العشرون
3. Types of accounting 

4. Auditing 

 Modals of suggestion and advice 

(should, could) 



  �سبوع��الثا�ي�و�العشرون
1. Defining Marketing 

2. The four Ps of Marketing 

 Present a product 

 

  �سبوع��الثالث�و�العشرون
3. Basic marketing terms 

4. Advertising 

 Formingnounsfromverbs 

  
  تحدده��دارة  امتحان���اية�السدا���

  تحدده��دارة  �متحان��ستدرا�ي�للمادة

  �عمال�ال��صية�المقررة�للمادة

1. Prerequisite test to assess students’ abilities in the very beginning before starting the class; 
2. Summarizing informative reading texts on particular subject related to business topics; 
3. Listening activities based on interviews and real-life situations (using materials from you tube and 

students’ smart phones); 
4. Speaking activities based on case studies or role plays done in teams of 2 or 3 students. 

  مصادقات�ال�يئات��دار�ة�والبيداغوجية

  رئ�س�القسم

�الشعبةمسؤول�الميدان�أو�

حسب�(أو�التخصص�

  )المستوى 

  دير�الدراساتمأو��بالبيداغوجيا�الم�لفنائب�العميد�  �ستاذ�مسؤول�المادة

  

  

  

  

  

      

  : ا ا  هم  ا  ا  دةا د  دا 
 ا   

 


